
Brand Basics

How to create the foundation of 
your visual brand - without working 

double time.



First, what are branding elements? 
Brand elements are the things that represent your business; these include your: 

- Business name 
- Logo 
- Color scheme 
- Typography
- Tagline 
- Symbols (when applicable) 
- Music (when applicable) 



CLARITY IS KEY.



Where do you 
start?

Keep it simple.
Start with YOU.

Your brand, particularly a personal 
brand, is a reflection of YOU. 

Be your own muse. 

Pay attention to: 

● How you represent yourself with your 

appearance - hair, clothing, makeup, 

etc. 

● The things you love like - art, music, 

nature, home decor styles etc. 

● Words that describe you - 

adventurous, ambitious, cheerful, 

grounded, etc. 



BUILD A 
FOUNDATION
And return to it often.

It’s inevitable that your brand will 
change as you evolve. Having clarity 
on what your brand elements are will 
allow you to shift how you’re 
representing them online. 



Create a “mood board” for reference...
Stock Photos

Collect photos that represent the 
mood you want your brand to 
create. 

Consider filters, environment, 
demographics of people, and 

other key elements. 

Resources: 

Unsplash.com
Pixabay.com

Colors 

Identify 3-5 colors that you feel aligned 
with. Consider color psychology - how do 
these colors make you feel? 

Side note:

Grab the hex code (example: #873CC2) of 

the colors and display them on your mood 
board. 

What fonts will you use in your brand? 
Choose a primary and secondary font for 
simplicity. Consider the readability as well 
as the overall aesthetic look and feel of 
the font in relation to your brand. 

Typography Hierarchy: 

Headings - Bad Script

Subheading - Nunito Bold

Body - Nunito Regular 

Captions - Nunito Extra Light

Typography



Tattooed 
woman on her 

phone. 

Nature based 
environment.

Black coffee with 
inspiration.

Black coffee with 
inspiration.

Women supporting 
women.



Colors
When selecting your colors 
consider: 

- Color psychology. 

- Colors used in your logo.

- Colors consistently represented 

in your stock photos, professional 

photos and lifestyle photos. 

- Using a design tool like 

Canva.com to find the hex codes 

and to create a reference.

Click Photo for 
Mood Board 

Template Access

https://www.canva.com/design/DAD7xJ2Fh50/nYA-lX2NvsAn-on8Bmk-jA/view?utm_content=DAD7xJ2Fh50&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview


Colors
“Color provokes emotion, 

connection, and the overall mood 

of your business. It can be used as 

a visual avenue to express your 

personality and creativity within 

your brand.”

https://creativemarket.com/blog/

how-to-choose-color-palette

https://creativemarket.com/blog/how-to-choose-color-palette
https://creativemarket.com/blog/how-to-choose-color-palette


Typography
The fonts you use should be: 

- Easy to read

- Representative of you and your brand 

“...inferences, meaning, legibility, and 
look and feel — play a major role in 
whether or not a design or marketing 
piece will have the desired effect.”

Try this fun font personality quiz!

https://creativemarket.com/blog/quiz-which-font-
describes-your-personality

https://creativemarket.com/blog/quiz-which-font-describes-your-personality
https://creativemarket.com/blog/quiz-which-font-describes-your-personality


YOUR TAGLINE
Keep it simple...

- Memorable 
- Reinforcing  
- Compelling 

Avoid getting hung up on this element! You 
can always return back to it as your brand 

evolves and your gain clarity. 



Symbols
“Simple: Simple images do better than complex ones. 

….The simplicity of the image allows it to be widely 
recognizable.

Connective: A symbol is more than a graphic. It has to 
be packed with meaning. 

….Use images that are packed with meaning and 
resonate with your tribe.

Attractive: This may be obvious, but it can’t be 
overstated. Iconic symbols like the Apple logo or the 
Coca-Cola bottle have a powerful aesthetic quality. 
They are well balanced, well designed, and something 
people are proud to wear. Iconic symbols are beautiful.”

- Stickybranding.com

https://stickybranding.com/make-your-brand-iconic-the-power-of-symbols-in-branding/


INTEGRATION.



Key Steps
Use your brand foundation to create a clear focus for 
brand integration. 

- List three topics you teach on that relate to your 
message and offers.

- Create graphic templates that incorporate your brand 
elements. 

- Identify which platform(s) feel most aligned for your 
brand. 

- Decide how often will you share your brand content 
on these platforms.  

- Plan your content ahead of time.  



MOST 
IMPORTANTLY... 
Have FUN! 

Before you share content (or plan content) 
spend some time doing activities that 
make you feel good! If you enjoy nature, go 
for a walk outside. If you enjoy music, put 
on your brand playlist. 

The key is to have your energy show up 
through your brand, which starts with the 
content you share online.



QUESTIONS?


